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Introduction

Market your products and services to 
many thousands of readers searching 
for your business to improve their 
lifestyles.

The Hunter Lifestyle Magazine is a  
bi-monthly, up market, glossy magazine 
distributed via 200 newsagencies 
throughout NSW showcasing the 
people, places and lifestyle products 
and services available in the region for 
the ultimate Hunter Lifestyle. 

Hunter Lifestyle Magazine offers an 
established marketing medium, which 
reaches the mid to high income segment 
within the public, corporate and tourism 
markets. 

The magazine features a range of 
industries, products and services 
including:

Hunter Homes 
Everything for dream home living: 
Home features, Designers and Builders, 
Interior Décore, Home Furnishings, 
Electrical and Home Entertainment, 
Gardens, Prestige Properties, Real 
Estate and more.

Hunter Dining Guide
Profiling regional restaurants for the 
‘perfect dining out experience’.

The Best of the Hunter
Hunter Lifestyle Magazine is a 
showcase  
of our amazing region, including: 

• Profiles of Hunter people and 
personalities

• Arts and Culture
• Wellbeing
• Events and Entertainment
• Weekend Escapes and Short 

Breaks
• Hunter Scene Social Pages
• Hunter Weddings

A quality, interesting and 
informative publication for 
our readers and an effective 
marketing medium for the best 
Hunter businesses. 

Hunter Lifestyle Magazine is 
geared to reach your target 
audience with impact: 

• Providing a strong 
focus on your industry 
and for your business. 

• Offering a large 
captive audience.

• Reach people with a genuine 
interest in your industry, products 
and services and in search for what 
you have to offer.

Does your business rely on customers who buy your products 
and services to improve their lifestyle? Now is your opportunity.
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Creating a  
Picture Perfect Garden

If you are considering renovating, 
building or just want to make the 
most of your outdoor areas – then 
consider engaging a professional to 
design your garden.  It starts with 
some good decision making.

FEATURE

Story and Photography by Susan Crichton-Walsh
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There’s a lot more to great landscape design than 
merely creating the appealing vignettes we all 
admire in glossy magazines. What you can’t see is 
how functional the space really is and whether, or 

not, it met the brief. You don’t see the many iterations of the 
landscape concept in order to ensure maximum functionality, 
within a budget. 

Professional, qualified landscape designers have a unique 
mix of talent, knowledge, skills, training and experience. 

Who needs a Landscape Designer?
Are you thinking about a deck, a pool, a water feature, 

have problems with drainage, can’t get anything to grow and 
tired of seeing the neighbours’ washing on the line? Then you 
need a Landscape Designer.

Doing a major renovation, extension or building a new 
home? You need a landscape designer too! A landscape 
design, prepared by a qualified landscape designer or 
landscape architect, is a requirement for development 
applications with most local councils.

How to choose the right  
Landscape Designer for you

Start with professional qualifications and associations. 
In Australia there are two main professional associations 
representing practitioners in the industry: The Australian 
Institute of Landscape Designers and Managers (AILDM) 
and the Australian Institute of Landscape Architects (AILA).  

Both bodies stipulate minimum tertiary qualifications and 
experience for admittance as a member, promote and 
provide continuing professional development for members 
and have a code of ethics with which members must comply. 
Both have lists of current members on their websites.

Quality of communication is the singular most important 
criteria to be considered in choosing a landscape designer, 
after establishing their qualifications. Whether or not you 
communicate well with each other will likely determine 
the success of the project. If the communication style is 
effortless and effective you’ll easily establish a rapport, which 
will enable you to assess another key aspect – reliability.

During the initial meeting ask to see the designers portfolio. 
Assess the professionalism and suitability of their plans (as 
distinct from the beautiful photos of finished projects on 
their website), and get a clear understanding of the process 
you’re about to undertake. Throughout the consultation you 
should feel like you’re being heard and understood, and be 
comfortable it’s your style that will be brought to life in your 
garden – not the designer’s. Observe who’s doing most of 
the talking! (Hint: It should be you). The designer should be 
adding value from the beginning – perhaps by suggesting 
a new approach to resolve a perplexing problem, share 
knowledge on a relevant topic (such as council regulations) 
and create an energy and excitement about the potential 
of your home and garden that matches, or even exceeds,  
your own. >

Creating a  
Picture Perfect Garden

 
Eleebana Nod to Morocco, before and after (far left): The design creates a strong link  
between disconnected levels while priortising pool safety, maximising views and privacy.
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There’s room for two lounge areas in this 

space – one facing the water views and beach 

and opening onto the terrace. The second is 

positioned in front of an amazing wall gas fire 

creating a beautiful ambience throughout the 

living space, with television overhead. One 

can just imagine nestling up here on a winter’s 

day with a good book, in the lap of luxury. In 

the corner of this spacious room is a study 

nook/office area with views of the beachfront.

This area flows seamlessly downstairs to 
a sunken outdoor courtyard living “room” with 
a built-in barbecue, and a fantastic alfresco 
entertaining area designed for year-round use 
that is completely open to water views and the 
magnificent headlands of Nelson Bay. This 
space is a perfect retreat when entertaining 
when north-east winds are prevailing.

Adjacent to this area is a designated guest 
quarter with an open-plan, spacious design 
incorporating a bedroom, sitting area and 
kitchenette and roomy ensuite bathroom. > 
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Attract High Spending 
Customers
Over the past 10 years Hunter Lifestyle 
Magazine has proved its ability to  
reach the lucrative high-spending local, 
corporate and tourism markets.

The magazine Design/Presentation, Content, 
Retail Pricing, Marketing and Distribution 
Strategies combine to reach the following 
demographic: 

• Male and Female readers. 
• 25 years and over  

(Strong readership 35 - 65 years)
• Medium - High income segment.
• The Hunter Lifestyle Magazine reader 

resides and works in the region, resides 
outside of but works within the region, 
resides outside the region but has a 
genuine interest in the Hunter Lifestyle 
(may have family/friends residing in the 
region) OR is a visitor to the region.

Spread Your Message  
to a Vast Area
Promote your business, products and 
services to many thousands of people 
throughout the region and NSW. The Hunter 
Lifestyle Magazine is distributed throughout 
Newcastle, Lake Macquarie, Upper and 
Lower Hunter, Port Stephens, Tamworth, 
Taree, Port Macquarie, Coffs Harbour, 
Sydney and the A.C.T. 

• Over 200 newsagencies throughout NSW
• Distributed to over 1200 personal 

subscribers and growing with every 
edition.

• Multiple copies distributed 
many upmarket accommodation 
venues in the region.

• Close to 70% of total newsagency 
sales are generated within Newcastle, 
Lake Macquarie, The Upper and Lower 
Hunter and Port Stephens areas. 

• Sales in Sydney and other regional 
areas continue to increase with each 
new edition.

Position Your Business  
at the Top
Hunter Lifestyle Magazine’s production 
standards, presentation, content, retail 
pricing and marketing strategy ensures that 
your business, products and services will be 
perceived as the best of the best. 

Our product positioning within the 
marketplace is set at the highest standard 
and our market research continues to prove 
that the market perceives it as such. 

Commensurate to the aforementioned, 
Hunter Lifestyle Magazine provides the 
ability for businesses to make a powerful 
statement, projecting supreme quality, 
prestige and “the best in the business” 
image...such business/product positioning 
is a result of a presence in upmarket, quality, 
glossy magazines. 

Reach People Looking 
for Your Products and 
Services
Hunter Lifestyle Magazine has established 
itself as a quality publication that readers 
turn to for quality home and lifestyle 
information, activities, products and 
services. 

With a diverse range of content on show in 
full glossy colour including: home, gardening, 
fashion, the arts, fine dining, motor vehicles, 
boating, wellbeing, tourism attractions, short 
breaks and weekend escapes, bridal and 
social pages, prestige property and much 
more. 

Our readers are looking for quality products 
and services to improve their lifestyle and 
have the money to acquire such.

Hunter Lifestyle Magazine 
is published every two 
months, showcasing the 
very best in the region.

Band leader Hugh Scott Murray has worn out 
numerous pairs of boots on the backroads between 
Broken Hill, Sydney and Nashville, where the Big Ol’ 
Bus Band first struck up and rolled along in the U.S.

Hugh, an internationally respected performer/songwriter, 
will be leading his musicians and dancers on a rollicking 
musical ride with their highly infectious performance of 
swing and New Orleans-inspired original songs. Just think 
‘swing’ with a bit of dirt.

Also on board the bus will be the Queen of Australian 
swing and burlesque, dancer Kelly Ann Doll. Known as the 
country’s ‘pocket rocket’, she can swing and swoon her way 
through any song. 

After enjoying the Big Ol’ Bus Band at the 28th Newcastle 
Jazz festival, you’ll either come away wanting to learn 
how to play the tuba or how to swing dance – or both, not 
necessarily at the same time!

Join the Marvellous Miz Demeanours for their rollercoaster 
ride of musical memories and personal misdemeanours! 
Wowing audiences with their unique show of sizzling jazz 
hits and twists, scandalous blues, quirky pop and tongue-
in-cheek original songs, The Marvellous Miz Demeanours 
feature Miz Chief, Karen Strahan, Miz Hap, Gaye Reid, Miz 
Conduct, Jill Walsh & Miz Giving, Lisa McClelland with piano 
man extraordinaire John Hill and stunning percussionist/
drummer Ben Schumann.

After studying jazz vocals at the Canberra School of Music, 
the flirtatious Miz Demeanours have been friends in life and 
on stage for over 20 years. 

In 1996, they toured to sell-out audiences at the Melbourne 
International Comedy Festival and the Tilbury Hotel, Sydney, 
before individually embarking on successful jazz and blues 
careers (Miz Hap is an award-winning blues vocalist). 

Fast track to today - together again as the Marvellous Miz 
Demeanours - comfortable in their own skins (plus a sequin 
or two), their shows continue to wow audiences as they dare 
to cross the line with their infectious frivolity.

Bring your friends and lovers to rediscover the halcyon 
nights of the 1920’s and 30’s Prohibition Era Nightclub. Chill 
out like a lounge lizard or dance to the hot jazz, Latin and 
swing of The Smokin’ Chops Jazz Quintet, Newcastle’s 
quintessential jazz cabaret band. 

The Speakeasy is a hilarious 9-minute cabaret, with a 
riotous assemblage of clichés from Prohibition movies, 
punctuated with rapid one-liner insults where no character is 
spared. The descent into mayhem is reminiscent of the Marx 
Brothers’ world, but the music is primarily the music of the 
golden age of jazz, the Prohibition Era, and more specifically, 
the music of Fats Waller. This cabaret provides jazz lovers 
with the magical opportunity to hear their favourite jazz in its 
cultural context. 

On Saturday evening see the silky smooth, sassy, seductive 
Ruby Page. An ultimate performer, she has surrounded 
herself with some of Melbourne’s notable musicians such 
as Joe Ruberto with his magical keyboard skills and vocals, 
the brilliant Bob Venier on trumpet, flugelhorn and vocals and 
the sexy saxophone tones of Barrie Boyes. 

Cabaret to Highlight 
Jazz Festival

ARTS

The Big Ol’ Bus will roll into the Newcastle Jockey Club at the end 

of August. From the ‘Ol Bus’ will spring nine musicians and two 

dancers to fill the stage of the Newcastle Jazz Festival marquee.

Big Ol Bus Band.
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The driving rhythm section of bass player Andrew 
Wallace and Dean Cooper on drums, together with special 
vocal trio harmonies from Ruby, Joe and Bob will leave 
audiences with a not-to-be missed, memorable listening 
experience.

Joy Yates, a highly acclaimed jazz singer and performance 
teacher, was born in New Zealand and is of Maori/European 
origin. She has been singing all her life. Her career spans five 
decades and several continents, with broad international 
credentials in concert, television, recording and jazz vocal 
performance education. A gifted artist, her compelling 
performance as Lady Day at Sydney’s Ensemble Theatre 
vividly evokes the Billie Holiday persona. Having worked with 
great artists such as Neil Sedaka, Van Morrison, Cat Stevens, 
Cliff Richard, Andrew Lloyd Webber, John Dankworth, Cleo 
Laine, Monty Python, The Goodies, and many more, she also 
has several albums to her credit. Joy Yates and the Dave 
MacRae trio will appear at the festival on Sunday afternoon.

Performing at the Newcastle festival for the first time, 
Melbourne blues performer Jules Boult will bring his 
seasoned professionalism to Newcastle. He will be joined by 
long-time collaborators Aaron Richard, Winston Galea and 
Mirko Guerrini. Boult has already turned a lot of heads in the 
blues industry and was awarded Best New Talent at the 2011 
Australian Blues Music ‘Chain’ Awards. 

Performers include one of Australia’s best reeds players, 
Andy Firth, his quartet and a Getz/Gilberto tribute with 
Julie Wilson. Sunday will feature the highly acclaimed 
contemporary jazz/gospel vocal group, Jubilation. 

Adding to the variety and choice for music fans will be 
dynamic boogie pianist Jan Preston and her ‘Boogie Circus’, 
Dorian Mode’s Hammond Organ Quartet and Melbourne’s 
Honky Tonk Boogie Band.

Traditional jazz fans will be well catered for with eight 
bands appearing including the Australian Navy’s ‘Admiral’s 
Own New Orleans Band’ and Brisbane’s Caxton Street Jazz 
Band. Sunday morning will feature one of Australia’s best 
gospel singers, Lee Gunness. 

Add seven big bands and orchestras, contemporary jazz 
from Terence Koo, Jacob Neale and Jeremy Borthwick and 
swing from The Swing Kings and Swing Company and you 
have all the ingredients for a wonderful weekend.

The Newcastle Jazz festival will be staged in four rooms 
and a marquee at the Newcastle Jockey Club from Friday 
28th to Sunday 30th August, and will feature 40 bands and 
200 musicians. Bars, bistro and coffee cart will be open all 
the weekend. Free parking for 1100 cars is available.

A full weekend pass costs just $110 if paid by 30th June 
or $115 by 31st July. Session passes range from $30 to $45. 
Weekend passes and session passes are available online 
through Ticketebo, or at the gate. 

ull details including the festival brochure and details of all the 
bands taking part in the festival are available at  
www.newcastlejazz.com.au on Facebook 
 [Newcastle Jazz Club and Festival]  
or by calling 02 4963 7237 or 02 49 296315.

Joy Yates and Dave MacRae.

Jan preston Boogie Circus.Bob Venier, Ruby Page Joe Ruberto.

Misdemeanours
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Planning Your Advertisement
All artwork is required to be a high resolution PDF (300dpi) CMYK with 
bleed (when required) of 5mm and cropmarks.
If you require new artwork to be created our Creative Director is on hand 
to discuss your requirments and take a brief and follow this through to 
your final advertisment. In order to meet our advertising deadline we 
recommend planning early. Some details you will need to consider in 
preparation are: 

• All text and contact information to be provided as a word document.

• All images are to be provided as high resolution digital files (jpg, pdf, tiff), 
preferrably 300dpi

• All logos are best as vector images (.ai) or otherwise provided as high 
res PDFs or JPGs. Word and Publisher documents are not suitable for 
magazine publication.

• A cancellation fee applies to booked advertisements withdrawing after the 
material deadline.

• Artwork created by Hunter Lifestyle remains the property  
of Hunter Publishing Pty Ltd. Release fees apply.

Q
uarter

H
alf Vertical

H
alf H

orizontal

Full Page

D
ouble Page

Publication Dates and Deadlines
Edition Publication Date Material Deadline

84 March/April 2017 February 6 , 2017
85 May/June 2017 April 6, 2017
86 July/August 2017 June 5, 2017
87 September/October 2017 August  7, 2017
88 November/December 2017 October 6, 2017
89 January/February 2017 December 4, 2017
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Magazine Specifications
Retail Price  $9.90 inc gst

Page Size  320mm (h) x 240mm (w)

Distribution 
Newsagencies and selected outlets in NSW, subscriptions nationally.

Display Advertising Specifications
Double Page  Trim: 320mm(h) x 480mm(w) Bleed:5mm

Full Page  Trim: 320mm(h) x 240mm(w) Bleed: 5mm

Half Horizontal  Trim: 160mm(h) x 240mm(w) Bleed: 5mm

Half Vertical  Trim: 320mm(h) x 116mm(w) Bleed: 5mm

Quarter  Trim: 145mm(h) x 105mm(w) No bleed

Quarter Horizontal Trim: 65mm(h) x 240mm(w) Bleed: 5mm

Dining Guide Trim: 210mm(w) x 94mm(h) No bleed

Bridal Trim: 225mm(w) x 60mm(h) Bleed: 5mm

Accepted Artwork and Copy Formats
• Finished artwork may be mailed on CD or supplied by email  

(by arrangement)
• PDF format is preferred. Other formats may be accepted  

on inspection. CMYK colour, 300dpi. All fonts outlined and  
images embedded.

• Acceptable formats for images are: PDF, EPS, JPEG, TIFF, BMP 
(large), PNG, PhotoShop. Other: please contact us. 

• Images embedded within WORD, EXCEL or any other application 
will not be accepted. 

• NOTE: Images sized below 300dpi (or equiv) or are dimensionally 
too small will not be accepted. 

• Advertising Email: phil@hunterpublishing.com.au

Advertising and Editorial Copy
• Typed plain text or Microsoft Word format preferred by email.
• To submit files over 10mb: Contact us before emailing:
 Send to the above email or via YouSendIt (www.yousendit.com)  

or DropBox (www.dropbox.com).
• Mail your advertising and editorial material to:
 Hunter Publishing Pty. Ltd. 

PO Box 212 Cessnock, 2325
• Editorial Email: marilyn@hunterpublishing.com.au
• Advertising Email: phil@hunterpublishing.com.au

Life is never less than flat out for most people these 
days. Balancing work and family, rest and recreation 
and time indoors or in our great outdoors is a 
challenge for us all. 

‘Flat out’ is an apt description of the Taylors’ metropolitan 
lifestyle. David and Debbie were, and still are, working full-
time in executive roles that demand far more than the 
average working week then at weekends David and his two 
sons are avid soccer players. 

“Sue Crichton-Walsh from Dirty Girl Designs, carefully 
planned the redesign of our back garden and transformed 
what was a fallow, dead space into a  fantastic open-air 
additional living and dining room area,” said the owners. “Not 
only do we now have a beautiful, intimate dining area where 
we can entertain friends, we also have a wonderful green 
space where we can sit, read a newspaper or book in peace.

“Planning and redeveloping our back garden area has had 
a very positive impact on our lives.”

This area belies the fact that the family home is in the 
middle of a busy, major inner-city suburb, in close proximity 
to an apartment block. 

An Elegant 
Transformation

A sad, damp, unattractive inner-

suburban back year is transformed 

into a warm, practical and 

invitingly elegant courtyard garden 

for all times of the day and night. 

The space now cleverly combines 

and balances privacy and seclusion 

with a beckoning character that 

tempts you to come and enjoy!

FEATURE
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Entertaining forms a fairly central theme to many 
owners’ lifestyle; whether it’s entertaining family and friends, 
colleagues, clients or the children’s friends - it’s a favourite 
pastime for all family members.

Sue Crichton-Walsh said the Taylor’s inner-city home 
was very beautiful, and in an extremely convenient location 
but, as is the case with many inner-city residences, it was 
also quite compact and therefore every single square inch of 
space must be used to greatest advantage. 

“The Taylors had undertaken a major renovation of 
their kitchen/dining area and quickly concluded that their 
courtyard, their only private outdoor space, needed a similarly 
radical transformation,” she said. “They needed a little extra 
room to live, as everyone aspires to their own little slice of 
paradise.”

The courtyard area itself was not large, only sixty square 
metres (5 x 12 metres) but it’s surprising what can be 
achieved with clarity of purpose, imagination and the right 
landscape designer. For anyone considering engaging a 
designer of any type – landscape, graphic or interior, a 
well-considered and well-written design brief is critical to 
achieving success.

The design brief was not particularly complex, but there 
were a few non-negotiable requirements which all had to be 
achieved in the context of body corporate by-laws and strata 
title restrictions. 

Key to the success of this design was the notion of 
‘inclusion’. The family wanted the benefi ts and sensations of 
being outdoors whilst still feeling included in the activities 
happening at the heart of the home, the kitchen/dining room. 

This seamless sense of integration is not one addressed 
by the mere layout of the space alone, although lines of 
sight and walkways are important. The way this space 
is experienced is strongly influenced by how it relates to 
adjoining spaces. This rear courtyard is all but surrounded 
by high-rise apartments and neighbouring, two-storey 
townhouses with balconies. Privacy, without feeling 
claustrophobic, and flow were required. 

Achieving the truly successful flow in this garden, whilst 
still asserting its own unique character, is a combination of 
creating and combining sights, sounds, smells and textures. 
Whether there’s a nodding reference to, or a deliberate 
repetition or differentiation of key elements in those adjoining 
spaces, no garden exists in a vacuum. >
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Cured Ocean Trout
200g Ocean Trout, skin on, pin bones removed
50g rocksalt
1 Lemon, zest only
1 tspn fennel seeds
50g brown sugar

Put trout on a tray, skin side down.
Mix rock salt, sugar, zest and fennel seeds together, and 
sprinkle over the ocean trout.
Cover with cling wrap, and leave in the fridge for 24 hours.
Wash the salt mix off the trout under running water, and pat 
dry with a towel.
Slice thinly.

Semillon Jelly
150ml Leogate Reserve Semillon
1 leaf gelatine

Soak gelatine in cold water until soft.
Heat Semillon in a pan to just under boiling point.
Stir in gelatine until dissolved, cool in fridge until set.

Fennel & Apple Salad
1 bulb fennel, fi nely sliced
1 green apple, thinly sliced
Lemon juice
Extra virgin olive oil
Sea salt

Mix the sliced fennel and apple together, season with salt, 
and dress with lemon juice and olive oil to taste.

Cured Ocean Trout
Fennel and apple salad with semillon jelly 

HUNTERLIFESTYLE130

Winemaker’s Butter
100g unsalted butter
½ bottle Leogate Reserve Shiraz
½ onion, diced
2 cloves garlic, sliced
1 tblspn olive oil

Sweat the onion and garlic in the olive oil until soft, add the 
shiraz, and reduce down to a thick syrup.
Put butter in food processor, and turn on, slowly add the 
reduced wine mixture, and continue blending until smooth.
Roll into a log in cling wrap, and set in the fridge.

New York Style Chats
16 baby chat potatoes
Salt 
Unsalted butter
Olive oil

Bring baby chats to the boil in water, with a teaspoon of salt.
When cooked, drain, and allow to cool.
When cold (best left overnight), put them on a bench, and 
lightly crush with the palm of your hand.
Get olive oil and butter hot in a non stick frying pan, and add 
potatoes, tossing every few minutes, and seasoning with a 
little salt, continue cooking until crispy.

4 x 300g Scotch Fillets
Vegetable oil
Salt

Bring steaks to room temperature. Get a pan or grill hot. 
Season the steaks with salt on both sides, just before 
cooking.
Put oil in the pan/grill, and as it starts smoking, add the 
steaks, cook for approx 5 mins, and turn over, cook for 
another 5 mins, depending on how you like your steaks 
cooked.  At the restaurant we like to cook our steaks 
medium rare.
Rest for 5 mins in a warm place on a wire rack.

Angus Scotch Fillet
With New York style chats and winemaker’s butter
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Material Specifications

Important 
Information

• Finished artwork including bleed 
must also include an ‘safe’ 
area of 10mm to allow for page 
gutter.

• Email size limit is 10mb. 
Receipt of files exceeding this 
size should be organised by 
contacting us on 02 4996 3380 
for instructions.  

• Hunter Publishing takes no 
responsibility for the damage or 
loss of material provided to us.

• Please clearly mark any material 
you sent by mail or email with 
your own contact details.

• Material provided after copy 
deadline will not be accepted. 
Material deadlines are indicated 
on our website and in this 
document.

• Material sent to us will be 
returned at the cost of the 
sender.
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Contact Name (of person completing this form)

Applicant(s) Business Name

Applicant(s) Trading Name (if different from Business Name)

ABN ACN

Business Address

State Telephone Mobile 
PC E-mail Fax

Corporate Structure (tick appropriate) Applicant(s) Financial Details

 Proprietary Limited Incorporated Body Bank Name 
 Sole Trader Partnership Branch  
 Trustee Public Company Telephone

Trade Business References
1. Contact  
 Telephone Fax

2. Contact  
 Telephone Fax

2. Contact  
 Telephone Fax

Full names and addresses of Proprietors / Directors / Partners

Name Drivers Lic. # 

Address PC DOB

Name Drivers Lic. # 

Address PC DOB

Credit Application Form
1) Hunter Publishing Pty Ltd may 

in assessing my/our application 
for credit or if the application is 
accepted and subsequently any 
payment becomes overdue, obtain 
personal information and seek 
from a credit reporting agency or 
other credit provider information 
about my/our credit arrangement 
and I/we understand that this 
information may include my/our 
credit worthiness, credit history 
and credit capacity that the credit 
providers are allowed to give or 
received pursuant to the Privacy Act 
and Privacy Policy Amendment Act.

2) The applicant(s) must inform 
Hunter Publishing Pty Ltd in writing 
within seven days of any change of 
his/her/their business or corporate 
structure.

3) Hunter Publishing Pty Ltd reserves 
the right to refuse and withdraw the 
applicant(s) credit facilities at any 
time in the event that the applicant 
is in breach of these terms and 
conditions.

4) All contracts between Hunter 
Publishing Pty Ltd and the 

applicant(s) shall be deemed to 
have been entered into in the state 
of New South Wales and shall be 
construed according to the Laws of 
the state of NSW

5) I/We acknowledge that if the 
account is overdue, Hunter 
Publishing Pty Ltd at its discretion, 
reserves the right to refer the 
account to an Agency for collection 
and I/we agree to be personally 
responsible to meet all reasonable 
costs and commissions incurred 
employing the said mercantile agent 
to collect the overdue account.

6) I/We acknowledge and agree that 
the terms of payment are that full 
payment is due within 14 days from 
invoice date.  

 I/We acknowledge that the 
information provided within this 
application has been read and 
understood by me/us and I/we 
acknowledge that if credit is given, 
credit will be provided in reliance 
upon the information supplied 
by me/us herein.  Furthermore, 
I/we are authorised to provide 
this guarantee on behalf of the 

Terms and Conditions

Signature  __________________________________________________________  

Print Full Name  ____________________________________________________

Signature  __________________________________________________________  

Print Full Name  ____________________________________________________

Dated this _______ day of  ________________ ,  _________

E phil@hunterpublishing.com.au  T 4996 3380  M 0407 496 933  F 02 4996 3383
Phil Collins PUBLISHER  PO Box 183, Clarence Town NSW, 2321
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Hunter
Lifestyle Magazine

& CoastalAdvertisement Booking Form
Business Name

Contact Name (of person with authority to approve advertisement)

Booking Details (tick appropriate, prices are gst inclusive)

Payment Options

Business Address

State Telephone Mobile
PC

No. of Editions

1.   Preferred: Electronic Funds Transfer (please fax remittance)

  ANZ Bank - BSB: 012 780   A/C: 1100 467 47

Double Page Quarter Vertical Cost per booking $

Full Page Quarter Horizontal Loading
Half Vertical Double Quarter Horiz. Total

Total Contract
Half Horizontal Advertorial Pages
Quarter Page

2.   Credit Card

3.   Cheque by Mail
Payable to:      Hunter Publishing Pty. Ltd. 
Mail to:             PO Box183 Clarence Town, 2321.

Please select

Card Number

Signature Exp. Date

Total Amount Payable  $

Visa Mastercard

Name on Card

Bankcard

Product Page Blocks

Edition Commensing

E-mail Fax

· A signed advertising form with the details of 
your requirements is necessary to confirm your 
booking.

· Ad copy deadline is 7 days after date of booking. 
Hunter Publishing reserves the right to refuse 
publication due to late or poor quality copy. 

· 50% of the first advertisement cost is due at time 
of booking.

· Cancellations made after the final copy deadline 
for each issue and more than 3 weeks from date 
of publication will be subjet to 50% charge of 
quoted advertising rate. Any cancellations made 3 
weeks or less prior to publication date will incure 
100% charge of quoted advertising rate. 

·  Contract is for 12 months from the date of first 
issue booked.

·  The prices above include the design of each 
advertisement. 

· Advertising created by Hunter Publishing remains 
the property of Hunter Publishing. Advertisers 
must seek permission to reproduce or re-use 
advertising material in any way. This include 
facsimilies, scans, electronic versions and other 
copies of any quality. 

· Unless agreed in writing, photographs taken by 
Hunter Publishing or company’s contractors are 
under copyright of Hunter Publishing and must not 
be reproduced without premission. 

· To ensure quality reproduction of your 
advertisment, artwork supplied by advertisers 
should be of best possible quality. Only 
photographs, transparencies and digital material 
with appropriate legal permission for use will 
be accepted. Film and separations will not be 
accepted. The acceptance of low quality digital 
files (eg: images obtained from or prepared for 
use on the internet) can not be guaranteed. Please 
contact Hunter Publishing should you require 
further information.

· Full payment for advertisement is due strictly 30 
days from date of invoice.

· I have read and singed the credit application form 
(page 3) and agree to abide by the payment terms 
and conditions. 

Terms and Conditions

Publisher’s Indemnity

I acknowledge that I have read this document fully and agree to abide 
by all the terms and conditions stated therein

Authorised by  ______________________________________________________  

Position  ____________________________________________________________

Signature  ___________________________________ Dated this __________

Advertisers and/or advertising agencies upon 
lodging material with the publisher for publications 
or authorising or approving of the publication 
of any materials indemnify the publisher, its 
directors, employees and agents against all claims, 
demands, proceedings, costs, expenses, damages, 
awards, judgements and any other liability 
whatsoever, wholly or patrially arising directly or 
indirectly in connection with the publication of 
material and without limiting the generality of the 
foregoing, indemnify each of them in relation to 
defamation, libel, slander of title, infringement of 
copyright, infringement of trademarks or names 
of publications title, unfair competition, breach of 

trade practices or fair trading legislation, violation 
of rights of privacy or confidential information 
or licenses or royalty rights or other intellectual 
property rights, and warrant that the material 
complies with all the laws and regulations and 
that its publication will not give rise to any claims 
against the publisher, its directors, employees and 
agents and without limiting the generality of the 
foregoing, that nothing therein is in breach of the 
Trade Practices Act 1974 or the Copyright Act 1968 
or the Fair Trading Act 1987 of the defamation 
consumer protections and sale of goods legislation 
of the States and Territories or infringes the rights 
of any person. 

$
$

$

E phil@hunterpublishing.com.au  T 4996 3380  M 0407 496 933  F 02 4996 3383
Phil Collins PUBLISHER  PO Box 183, Clarence Town NSW, 2321
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