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The Concept

• A special print edition, focusing on the Newcastle City and Darby Street precincts, 
showcasing their vibrant hospitality and retail offerings, the City’s events, cultural 
scene and lifestyle experiences – in short, celebrating the Newcastle lifestyle.

• Aiming to drive visitation from major metropolitan areas to Newcastle.

• With targeted, free distribution focusing on cities with a direct connection 
to Newcastle Airport – with a significant portion of individual letter box drops.

• Targeted audiences: affluent, leading an active lifestyle, interested in hospitality, 
shopping, culture and the arts. 

• A project supported with SBR grant funding via City of Newcastle



Quick Facts
• A coffee table-style publication with a premium look and feel, a timeless magazine 

that readers will refer to multiple times.

• Print run: 30,000 copies, minimum 100 pages

• Publication date: 14 March 2022

• Distinct editorial focus on Newcastle City 
(including Darby Street, Civic, East and West End)

• Distribution in affluent suburbs of…
• Sydney

• Canberra/ACT

• Melbourne 

• Brisbane



The Vision

To create a publication that showcases 
Newcastle as a dynamic coastal 
playground, a city with a vibrant culture, 
rich heritage and fervent atmosphere. 

Where visitors (and locals) experience an 
unexpected feast for the senses, and leave 
with enticing stories, a satisfied spirit –
and keen to come back time and again.



Key Editorial Pillars

1. Aquatic and Coastal:
Beaches, ocean baths, “coastal assets”

2. Active and Outdoors:
Bush and parklands, coastal walks and suburban bike trails

3. Arts, Culture and Heritage:
History, art, creative talent and architecture

4. Retail/shopping
Unique offerings from local businesses

5. Culinary
From great coffee to local craft beer and spirits, from quirky to fine 
dining experiences

6. After Dark
A vibrant nightlife, unique dining, entertainment and bespoke venues



Example: Culture & Heritage

• Full bleed, emotional 
imagery

• Telling the Newcastle story
• Connecting with the city 

and its people



Example: Retail & Shopping

• Telling Newcastle’s story through its 
creative talent

• Focusing on unique products and 
services  



Example: Precinct feature

• A mix of features on single businesses 
and precincts/categories



Advertising booking deadline: 28 January 2022

Deadline advertising creative: 11 February 2022

Publication date: 14 March 2022

Key Dates



Cornelia Schulze, cornelia@hunterandcoastal.com.au, mobile: 0412 299 488

We are very much looking forward to working with you!

Please contact us for a discussion 
about custom promotion packages. 



Specifications

Full trim/includes 5mm for 
bleed
(height x width)

Type area
(height x width)

Double page spread 300 x 440 mm

Full page 300 x 220 mm 280 x 200 mm

Half page horizontal 148 x 220 mm 138 x 200 mm

Half page vertical 300 x 106 mm 280 x 98 mm



Distribution Areas based on Helix personas



•

•

•

A Team with a Proven Track Record


