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The Concept

* A special print edition, focusing on the Newcastle City and Darby Street precincts,
showcasing their vibrant hospitality and retail offerings, the City’s events, cultural
scene and lifestyle experiences —in short, celebrating the Newcastle lifestyle.

* Aiming to drive visitation from major metropolitan areas to Newcastle.

* With targeted, free distribution focusing on cities with a direct connection
to Newcastle Airport — with a significant portion of individual letter box drops.

* Targeted audiences: affluent, leading an active lifestyle, interested in hospitality,
shopping, culture and the arts.

* A project supported with SBR grant funding via City of Newcastle




* A coffee table-style publication with a premium look and feel, a timeless magazine
that readers will refer to multiple times.

* Print run: 30,000 copies, minimum 100 pages
* Publication date: 14 March 2022

* Distinct editorial focus on Newcastle City
(including Darby Street, Civic, East and West End)
* Distribution in affluent suburbs of...
* Sydney
* Canberra/ACT

*  Melbourne
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To create a publication that showcases
Newcastle as a dynamic coastal
playground, a city with a vibrant culture,
rich heritage and fervent atmosphere.

Where visitors (and locals) experience an
unexpected feast for the senses, and leave
with enticing stories, a satisfied spirit —
and keen to come back time and again.

Hunter
&Coastal

LIFESTYLE




Key Editorial Pillars

1. Aquatic and Coastal:
Beaches, ocean baths, “coastal assets”
2. Active and Outdoors:
Bush and parklands, coastal walks and suburban bike trails
3. Arts, Culture and Heritage:
History, art, creative talent and architecture
4. Retail/shopping
Unique offerings from local businesses
5. Culinary
From great coffee to local craft beer and spirits, from quirky to fine
dining experiences
6. After Dark

A vibrant nightlife, unique dining, entertainment and bespoke venues Hgglt?r
oastal
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Example: Culture & Heritage

e * Full bleed, emotional
Scrachley  re 3 e e i m a ge ry
T S « Telling the Newcastle story

Historical Society (FSHS)in 1988,
FSHS President Frank Cartes-served af . . .

Y kel * Connecting with the city

the Busirain Army vacated the site

and it was closed as & milltary base He

a

o 8 June 1942, the Japanese «
21, postioned offshore st north of
the entrance to Newcastle Harbou; fired
‘around eight star shells and 26 rounds of
i explossve shels .20 itk
tht basted just under helf an hou.

o el and its people

years 800 and was elected president of
the socety appracmiately two yeurs fater.
Fank sad there e around 200
members on the socety's books.
with around B0 of those still active as
voluntesrs, acting s tour guides and
firing the guns or camying out minor
maintenance:

‘and restoration projects n b

sevioasonrm risras T1
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The
fabric
of life

The Foong sisters' garments
are thoughtful, simple and
created with zero waste.

& thewarld resled in response

to COVID-19, the pandemic

aiso had smaller, quietes

impacts closer to home: for
the sisters behind homegrowm slow-
fashicn labe! High Tea With Mrs Woo, the
experience of lackdown helped to propel
them towards a future they were already
contemplating.

Julizna, Rowens, and Angela Foong
began High Tes With Mrs Woo aimost
20 years ago. Together they design and
manufacture garments locally, using
beautifl fabrics sourced carefully.
Their work is thoughtfu, intentional and
focused on sustainshilty.

For most of this time they've had a
shopiront inDiarby Strest, Cooks Hil. They
also had a fiagship siore in Paddington
for five years and they reqularly travel to
design markets all over Australia

Time to try something new

Howeves, with ther lease coming to an
end, and the ways of shopping shifting,
they realised there was an opportunity
to rethink things. “We knew our lease
would be finishing soon and 5o we have
been thinking and planning and asking
ourselves pretty big questions, like is
relsl relevant anyme? Angela the
youngest of the three ssters, eqlans
over Zoom, ane sunny winter aftermoon
“There's this besutiful share econamy
that's been growing” explained Angela,

50 we thought if we were to collaborate
with another ikeminded small business
b wouid that be?*

They had some comversations with
Angela Hailey from Studio Melt and
fourd that they were aligned in many
viays, and importanty their phiosophy
around customer service and the way
they approach arfisanship was. gigned.

We thought, you know, this s the
time 10 try this out, why not put our

Example: Retail & Shopping

heads together and also be able to share
costs and marketing and idess _ have
conversations, have events together,
share so much that is challenging in
running a small business”

Ardl that's exactly what they re doing
Corne speing. youll find High Tea With
Mrs Woo in & new colsboratve space
with Studio Melt, n the city.

Angela says they are all realy looking
forward to the new venture and the

opportunity to elevate both businesses.
“The best pan about working with
Ange is that she is very much focused
on cusiomer service, sharing the
Inewledge and sharing the process of
the makers that she represents, which is
the same for us. Wejust feel ke it makes
the reial expeience even betler and
more immersive.”

Creatng immersve experiences for
ther customers is at the heart of the

sisters’ business model. In February
last year they created a Facebook group
called High Tea With Mrs Woo Lifecycle:
which 15 @ place where members can
pass on ther garments, find new-
second-hand gems, and it offers an entry
POt 0 new customers.

‘Because we've been sround for
such a long fime and our customers
have been collecting and wearng our
work for aimost twn decades, there's a

HUNTER STORIES

legacy there, but also in 20 years your
body changes, you have babies. you
put on weight, you lose weight, you go
thiough menopause, there's so much
that happers. We felt ke we needed fo
find a way that people could extend the
ife of the garmnents that we put so much
time mio masking, and all tht matenal,
energy and resousoe, to heip them pass
it an with 3 reslly thoughtful approach”
explairs Angela, [»

Telling Newcastle’s story through its
creative talent

Focusing on unique products and
services
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Example: Precinct feature

HUNTER RESTAURANTS

* A mix of features on single businesses
and precincts/categories

HUNTER LIVING

signal bax was decomimissioned and the
bm—»; lay empty. Yet, Andrew and Emily
5 of the beloved The m days gone by. & ned

4 t in Nekson Bay, had a vison of  ar rete dinng pusion he . ’ ’ o e . Evdlien
whiat the historic landmark could becorme. bl i A Da‘y’ b a i fends 5 with 3108 of ch acte, tocked w ?
sel the wheels i tothe hes " 3 ” e d dressses and refro s 2 seam e
- ; 1o Ne 4 H ind coloush L Sty Colow B s

A landmark city building
embraces a new direction

orking behing-the- el A " i
scenes for dmost 80
years, Newcastle Ralway
§ 's signal box was
an integral part of the smooth movement
and flow of the city. Located on the
Lawns, the new Signal

tesides in its place is
1, aswell as being an
-nmu,ﬂrﬁllu e inour city's future

Afier the closure of the heavy ral
into Newcastle at the end of 014, the  preserved aud

e cothing v weoen n bold vibrat prins skong
On Darb rioth £ th colourful chomewares. Anat 5 2 " hucde MEET for
i y s dshed p urtd aicus, D o Brackia > i, vegetaties
ed furnitre cre| v ko reowe . ; : s e s e cocke
welcarming feefing. Climb a stunn{ - i Pl s e et g Eon e ot o O o RS G o
Spial shoicioe - 0cces 10 0| s o Ik L b
roofiop and enjoy a drink whie yol
wesiscape of th
rounds. |

iz George Mirosedd

Wander down Newcastie's famous
Darby Street and you'll be greeted by
great coffee spots, boutique shops,
streetart and seriously good food.
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bealy street
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Key Dates

Advertising booking deadline: 28 January 2022
Deadline advertising creative: 11 February 2022
Publication date: 14 March 2022

Hunter
&Coastal
LIFESTYLE




Hunter

& Coastal
LIFESTYLE

Please contact us for a discussion
about custom promotion packages.

Cornelia Schulze, cornelia@hunterandcoastal.com.au, mobile: 0412 299 488

We are very much looking forward to working with you!




Full trim/includes 5mm for Type area

bleed (height x width)
(height x width)
Double page spread 300 x 440 mm
Full page 300 x 220 mm 280 x 200 mm
Half page horizontal 148 x 220 mm 138 x 200 mm
Half page vertical 300 x 106 mm 280 x 98 mm
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High income el i
families, typically
own their own
home in the inner
suburbs. 111 Set for Life

204 Fit and
Fab

Young. Si-ngle: we“' i\()e?rotechs i?xivgl):t‘ifwn fgji::;\:i:;é
educated, inner .
city professionals [EaalE
with high incomes,
typically renting ke
apartments.
Cultured,
connected, clued-

in & cashed up.

207 Urban
Entertainers

208 Cultural
Pioneers

100 Leading
Lifestyles

High income families,
typically own their own

home in the inner
suburbs.
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A Team with a Proven Track Record

Life i the Hunter C
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"> The trail to Lovedal ashi
» Wollombi Sculpture Maitland’s Food| ur all 1ocs
in the Vineyards. and Earth Markets: gift guide Mai tal
Rich past, brighu e

Hunter Wine
Show winners.
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Superstar stallion
Maitland
gorgeousgardens
Australia’s only
wombat hospital

French Victorian
CGountry charmer

£ N
4 13 RYIZ‘A‘{ HERO
HealinghAiréuts from
_the walkabout barber

A
CONVICT TALES AND MODERN COUNTRY VIBES ADVENTURE, BEAUTY & HIDDEN GEMS

Historic homesteadrevived

Hunter Arts Trail - Restaurant reviews - Weddings - Events - Social

A grand Merewether home is standing proud once again |

‘Local icon reborn

Stunning dream homes. wrant reviews - Wedding

ommunity news - Restaurant reviews - Wedding

« Hunter & Coastal Lifestyle Magazine has been showcasing the best the
region has to offer for almost two decades.

« Publishing for a highly engaged, premium audience

« A quarterly coffee table publication that readers go back to multiple times.
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